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|. Introduction - session overview

During this brief session we wiill
discuss and explore the ways in
which market data can be used to
tell individual market stories as
well as collective stories of
markets across the state.



|. Introduction - who tracks and reports market data

e Market data is required to
track and submit for ALL:

o Farmers’ Market
Members

o CSA, Farm Stand, and
Mobile Market
Members



[l. What market data tracks

e Sales - Agricultural & Non-Agricultural

e Customer counts

e Vendor counts
e Percentage of farmer and rancher vendors*
e Market days

e Additional information related to staffing,
volunteers, and vendor fees*

*Farmers’ Markets only (i.e., not CSAs, farm stands,
or mobile markets)




ll. Market data uses — individual & collective

e Track market progress, growth, and trends over
time

e Show impacts of markets to local communities,
businesses, government agencies, and others

e To attract vendors and/or customers

e FEvaluate what changes might help improve the
market

e Advocacy




lll. Historic Trend Example: Sales Data, 2022-2025

2022 2023 2024 2025
Agricultural Sales $8,733,741 $11,993,253 [ $12,567,332 $14,854,057
Non-Agricultural Sales $6,179,316 $8,700,639 $8,392,098 $11,703,682
Total $14,913,057 |$20,693,891 $20,959,430 $26,557,739




lll. Historic Trend Example: Sales Data, 2022-2025
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lll. Historic Trend Example: Customer Counts, 2022-2025

2022 2023 2024 2025
# of Markets / Outlets
Reporting 29 67 63 62
Customer Count 828,334 832,804 1,038,018 1,196,195




V. Stories We Can Tell - Collectively

Discussion Questions - Part 1

(1) What stories could be told with this small
snapshot of market data?

(1) Who do you think would be most interested
in these stories?

(1) What else do you think audiences would
want to know?




V. Stories We Can Tell - Individual Markets/ f"
Outlets

Discussion Questions - Part 2

(1) How do you think you can use market data to tell stories
about your own market or outlet?

(1) What would those stories be about?

(1) Who do you think would be most interested in these
stories?

(1) What else do you think audiences might want to know?




V. Market Data Resources

1) Market Data Guidance and Tools are available on the NMFMA website:
https://www.newmexicofma.org/market data.php

Includes:
- How-to guides
- Surveys
- Excel “Survey Helper” (NEW) optional but recommended resource designed to help track market
data needs and fill out the market data survey

1) Annual market data summaries and full reports are also available:
https://www.newmexicofma.org/research.php

1) PLEASE REACH OUT!!
If you have questions about:
- Tracking or reporting on market data
- Using your market’s data to tell stories


https://www.newmexicofma.org/market_data.php
https://www.newmexicofma.org/research.php

THANK
YOU!
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